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This report distills industry-specific data from
the full 2023 BCS Report reflects specific
industry’s business climate. We hope this report
is helpful for our members to measure their
operations and compare business outlooks and
strategies with their industry and the broader
foreign business community.

We want to thank all our members who took the
time to participate in the survey. Your input is
greatly valued and the key to our joint success.

*All data in this report was rounded to the nearest whole number.
Therefore, some charts or graphs may not equal 100 percent.

**Some response options and categories in the BCS have changed
over time to address current market realities.

« Executive Summary

« Financial Performance

« Investment Plan
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« Top three business
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{8 Consumer Products Sector Executive Summary

« In 2022, over half of the consumer products sector members expressed a profit
increase, 12pp higher than the overall respondents.

« The sector members estimated that the revenue would be less optimistic, with 66%
reporting either break even or loss, a similar result to the overall respondents (68%).

« When asked about the investment plan, less than one-third (28%) of the sector
members said that China’s investment environment was improving, and less than half
of the sector members (44%) said China was their company’s first or top three near-
term investment destination.

« Across all seven aspects of business operation in China, the consumer products sector
members showed positive attitudes toward profitability potential (64%), domestic
market growth (56%), and economic recovery (56%).

« The sector members addressed concerns about regulatory compliance risk as one of
their top three business challenges in China (40%).

« Increasing consumer demand for foreign brands/quality (44%) and expanding business
to cover more of China's domestic market (e.g., entering new cities and regions) (28%)
are among the top three business opportunities for the sector members.
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Financial
Consumer Products Sector Performance All respondents

= Profitable = Break even = Loss = Profitable = Break even = Loss

Estimated Revenue

Consumer Products Sector All respondents

= Up Comparable(x < 2%) = Down = Up Comparable(x < 2%) = Down

Investment Plan

China Investment
environment
quality

China ranks of near-term
global investment

destination

Consumer Products All Consumer Products All

®mImproving = Staying the same ® Deteriorating m First priority m Top three priority
One among many destinations ®mNot a high priority
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Two-Year Business Outlook in China

24%
12% 8%
Domestic market Profitability Competitive
growth potential pressure

B Optimistic m Slightly Optimistic

Economic Cost
recovery/growth competitiveness

12% 8% 12% 8%

0%
Regulatory US-China relations
environment

Neutral m Slightly Pessimistic  ®Pessimistic

Top three business challenges

Consumer Products Sector

Rising tensions in US-China relations
48%

All Respondents

Rising tension in US-China relations
66%

Inconsistent regulatory interpretation and unclear laws &
enforcement
32%

Top three business opportunities

Consumer Products Sector

All Participants

Growth in domestic consumption/Rising of an increasingly sizable Growth in domestic consumption/Rising of an increasingly sizable

and affluent middle class
72%

Increasing consumer demand for foreign brands/quality

44%

and affluent middle class
45%

Preferential FDI policies
23%
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About AmCham China Business Climate Survey Report

The China Business Climate Survey (BCS) is one of AmCham
China’s most important advocacy tools. It provides valuable
insights to the Chinese and US governments about member
companies’ concerns concerning China’s regulatory and policy
environment and the daily business challenges they face operating
in China. Furthermore, the survey provides a valuable tool for our
members to measure their operations and compare business
outlooks and strategies with the broader community.

Visit here for more information on the report
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